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On Camera

Photos are, indeed, impressive objects, and 
sometimes real attention grabbers. Although 
they intend to capture the world as it is, they also 
have the power to focus viewing eyes on details 
and bend viewers’ perception; they let you see 
the world from a completely di�erent 
perspective.

To achieve this, sometimes, only the eye of 
the photographer is needed. In other cases, 
however, a certain degree of preparation must 
be added to the picture. Take the �rst-place 
winner of the “Elevators” category in the 

ELEVATOR WORLD Photo Contest 2014, for 
example. It depicts a round panoramic car in the 
context of the Italian Dolomite Mountains, a 
setting which became a United Nations 
Educational, Scienti�c and Cultural 
Organization (UNESCO) World Heritage Site in 
2009 as an area of exceptional natural beauty and 
aesthetic importance. 

As UNESCO points out:
“�e site of the Dolomites comprises a 

mountain range in the northern Italian Alps, 
numbering 18 peaks, which rise to above 3,000 

by Carlo Ferrari 

The Story behind Wittur’s Winning Photo
One of the most exotic shots EW Photo Contest 2014 received is explained.

Continued
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Opposite page: The winner 
of this year’s EW Photo 
Contest “Elevators” 
category

This page, clockwise from 
top left: Accessing the 
Dolomites was no mean 
feat.

A specialized local 
helicopter company had 
to transport the 
constructed elevator car 
for the session.

A model was used for a 
few shots.

People congregated using 
snowmobiles.
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m and cover 141,903 ha. It features some of the most 
beautiful mountain landscapes anywhere, with 
vertical walls, sheer cli�s and a high density of 
narrow, deep and long valleys.”
 Local li� installer Li�kom speci�es Wittur 

products for its elevator installations. In this case, the 
company wanted to place Wittur products in the 
natural setting of the Dolomites for its advertising 
campaign. Li�kom contacted Wittur, which readily 
supported the challenging project and began 
formulating a concept to showcase a panoramic car in 
a natural mountain panorama. In most cases, to 
achieve such a photo would mean taking a product 
shot and using a digital photo retouching system to 
insert the setting around it. But, because Wittur 
wanted to create real empathy between the product 
and the setting, its team felt, from the beginning, that 
the photos had to depict a real car in a real mountain 
setting.

Wittur’s Osaka round panoramic car was chosen as 
the best example of a Wittur product for the task. In 
particular, we used a mirrored stainless-steel �nish to 
achieve fusion between the mountains and the 
product: literally, all car surfaces had to re�ect the 
mountains around them to create an explosion of light 
and color. 

Finding a natural setting was even more di�cult, 
as there are so many choices in the Dolomites for a 
beautiful natural background. In the end, the area of 
Mount Cherz near the Campolongo mountain pass 
was chosen for its breathtaking view of a wide range 
of Dolomites in their white winter splendor. �e only 
possible transportation means in this area in winter is 
by helicopter. A suitable 500-m2 area in which to 
assemble the car was prepared in the nearest 
accessible place. �is entailed the removal of 3 m of 
snow, taking two entire days.

 �e shooting took place at the end of March, 
when the weather forecast was rather grim: heavy 
clouds covered the sky for most of the week, delaying 
the shooting, but also sprinkling some new snow on 
the nearby mountains. Finally, the sun was scheduled 
to make its debut between Saturday and Sunday. �e 
team prepared itself for the job: the car components 
were assembled in the camp in the valley below, while 
another team reached the target location atop the pass 
using three snowmobiles.

In the early morning of the next day, as the sun was 
rising on the horizon, the helicopter arrived and was 
able to place the car within centimeters of the marked 
setting place. A�er some �nal onsite assembly, the car 
was shining in the sun, becoming the best possible 
target for a series of superb and unusual photos: a 
truly panoramic car, indeed!

 A�er the �rst shooting, we le� the car on site 
overnight. Early on Sunday morning, a layer of frost 

Top to bottom: The sheer number of picturesque spots along the mountain range made 
Wittur’s location decision di�cult.

Following a night on location, the car had frosted over, giving another angle to the photo 
shoot, along with the morning sun.

(l-r) Egemen Koç, Wittur technical specialist; Fabio Guarino, Liftkom director; and Ugo 
Visciani, photographer
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The Absolute Measure . . .

E levator ride quality is a first indicator 

of the quality of design, installation

and service. The EVA-625 has become

the International Standard for the

absolute measure and analysis of ride

quality and vibration & sound. The EVA

system includes powerful analytical 

software tools to fully analyze all 

aspects of the elevator mechanical 

and control system.

The highly accurate response 

of the EVA system, and the

powerful analysis capabilities

offered by the EVA

Elevator/Escalator Analysis

Tools software, allows rapid

identification of problem areas

so that corrective actions can be

targeted quickly and precisely. The EVA

system uniquely provides the ability to measure 

the vibration and sound that people feel and hear, yet

allows analysis of the broad-band vibration and sound

that is the result of the function of all dynamic aspects

of the elevator system. Problems with roller guides,

rail joints, motor control systems, and other dynamic

elements can be identified in minutes. Quality of

installation and service can be improved dramatically.

The EVA system and accessories are designed to be

robust and easy to operate. The system includes high

resolution sensors and data acquisition system, all

necessary cables, one year warranty and the industry

standard EVA Elevator/Escalator Analysis Tools soft-

ware, all at very low cost.

� Optional Flash Drive Data Storage� Optional Flash Drive Data Storage

Measurement & Analysis 
for the Elevator/Escalator Industry Elevators

Ride Quality (re: ISO18738)
3 Axis Vibration, Sound Level
Maximum/A95/Jerk Zone 

Peak to Peak

Performance (ISO18738)
Velocity (Maximum & V95)
Acceleration/Deceleration 

(Maximum, A95)
Jerk (Maximum)

Diagnosis
Drive Controller Function
Locate Rail Joint Misalignment
Guide Rollers
Sheave(s)/Ropes/Counter Weight
Frequency Analysis (FFT)

Documentation
Ride Quality Report
Pre-Bid Analysis
Pre/Post Modernization Changes
Year to Year Comparison

Software
EVA Elevator/Escalator 

Analysis Tools
Advanced, Powerful, Complete
Updated at No Charge, Forever!

Escalators
Ride Quality (re: ISO18738)

RMS Vibration
Multi-Point Sound Level

Step/Skirt Performance Index
w/IMD-1 (re: A17 Code)
Coefficient of Friction
Step/Skirt Loaded Gap

Vibration
Step
Hand Rail
Machine

Performance
Handrail/Step Speed
Deceleration/Stopping Distance

High Accuracy Instrumentation for the Vertical Transportation Industry
High Accuracy Instrumentation for the Vertical Transportation Industry
High Accuracy Instrumentation for the Vertical Transportation Industry
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EVA-625

Y3K Compliant

The Absolute Measure . . .

EVA-625

www.pmtvib.com

Physical Measurement Technologies, Inc.
P.O. Box 400, 4 Ling Street, Marlborough, NH 03455 USA
VOICE: 603.876.9990   FAX: 603.876.9995
www.pmtvib.com
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had formed on the car surface, and the red morning light 
o
ered another beautiful setting for more photos. In the 
evening, a�er taking the car back to the warehouse, the 
whole team, including Li�kom Director Fabio Guarino, 
photographer Ugo Visciani, Wittur Technical Specialist 
Egemen Koç and your author celebrated the moment in a 
local bar. We were satis�ed with the accomplishment of a 
most unusual photo shoot, being able to show how beauty 
can be found in both natural settings, like a mountain 
landscape, and in manmade objects, such as a round Wittur 
elevator car. 

Carlo Ferrari works in the Corporate Marketing Communication 
department at WITTUR Italia Holding S.r.l in Parma, Italy.

(l-r) Guarino and Visciani


